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 ABSTRACT 

 For a version of the “Assignment Market” of Shapley and Shubik, the strategic 

games induced by a class of market clearing price mechanisms are analyzed. In these 

procedures, buyers and sellers in different stages reveal their demand and supply function, 

and a competitive equilibrium rule is used. Subgame perfect equilibria exist if and only if 

the matching rule chooses a super-optimal matching for the strategies selected by the 

buyers. Precise answers can be given to the strategic questions raised.  

 


